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Words From the Editor

This month we review a slew of awarded projects from the Asia region, 
both architecture and interior design. The annual APIDA awards are 
becoming the area’s signature collection of fine work, and the hundreds of 
entries from as far away as Australia and India confirms it. We also wrap 
up last month’s BODW event, which is likewise confirming its own status 
on the international design calendar. One is frequently tempted to question 
the necessity of these gab-fests, which can seem like little more than 
mutual self-acclaim orgies. But then you hear a certain talk, or see a few 
stellar images of work you were unaware of, or even witness once again 
the intellectual talents of superstars… and you swallow your cynicism. 
Design festivals – even one devoted to business – do actually serve a 
purpose; they remind us to re-question what we’re doing in this profession.



[ p r o j e c t  f i l e  –  s e v i l l e ,  s p a i n ]

Situated among the arches and 

arabesques of the historic centre 

of Seville, Hotel Alfonso XIII – 

commissioned by the Spanish king of the 

same name – has, for over 80 years, 

ruled as one of the grandest hotels in 

Europe. Its reign stands to continue, 

thanks to its extensive restoration led by 

the office of London interior design firm 

Hirsch Bedner Associates (HBA). To 

honour local traditions, HBA preserved 

its original details while also weaving 

into the Luxury Collection property 

various new elements that reflect the 

city’s complex and layered history. 

The landmark hotel was originally 

designed by Sevillian architect Jose 

Espiau y Munoz for the 1929 Ibero-

American Exposition, and it quickly 

became an essential stopover for 

travellers. HBA took its cue from 

Moorish artistic influences and exotic 

Andalusian culture, which introduced 

the world to bullfighting, flamenco 

dancing and the legendary lover Don 

Juan. Hotel Alfonso’s 151 rooms 

and suites have been updated with a 

contemporary vibe in Moorish, Castillian 

and Andalusian styles. The common 

spaces, however, retain their former 

glory. 

Upon entering, guests are immediately 

greeted by a double-height reception 

space adorned with patterned marble 

floors, a coffered ceiling from which 

hangs a period chandelier, and lavish 

frescoes above soaring arched 

passageways. Large, original azulejos 

(ornate ceramic tiles native to Seville) 

were hand-painted in a mustard 

scheme, which also inspired the lobby’s 

Hirsch Bedner Associates
Hotel Alfonso XIII

Photography by Starwood and Tim Beddows
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[ p r o j e c t  f i l e  –  s e v i l l e ,  s p a i n ]

reupholstered furnishings. From here guests 

enjoy enticing views of a sun-filled courtyard 

encircled by mosaic-clad colonnades. The 

tobacco-coloured rattan textures, button-

tufted chairs and small fountains provide 

a resplendent, old European-style setting. 

Even the re-imagined American Bar harks 

back to the Golden Twenties, with glossy blue 

lacquered walls accented by a lustrous golden 

fringe, grand mirrors and a bar finished in 

polished brass and timber. 

The Bodega Alfonso tapas bar, by contrast, 

has a classic African feel. Dark red walls, 

leather seats and weathered oak planks 

form the bar proper while large portraits of 

King Alfonso XIII in all his imperial majesty 

stare down at the proceedings. HBA also 

transformed a former utility space into a 

chic lounge. Taifas features a latticed screen 

(reminiscent of Islamic art and architecture) 

that elegantly partitions the indoor and 

outdoor dining areas. Hand-painted tiles and 

colourful pendant lamps crafted by local 

ironmongers enhance the clean white space. 

Adding a modern touch, a well-stocked bar sits 

alongside the swimming pool.

Upstairs, the guestrooms are a treasure 

trove of finely patterned textiles, voluptuous 

shapes, sumptuous portraits and artefacts 

from King Alfonso XIII’s frequent travels 

plus, of course, top-notch amenities. Bruce 

Springsteen recently stayed in the renovated 

Royal Suite, a 2,150sq ft, one-bedroom lair 

with a towering canopy bed and hand-picked 

antiques. Similarly inspired by the city’s artistic 

history, the Reales Alcazares Suite features a 

private terrace and overlooks the picturesque 

gardens of the neighbouring palace. 

Hotel Alfonso XIII has successfully retained 

the high-glamour spirit of its early days, while 

adapting to more relaxed, contemporary 

lifestyles. Says Paul James, global brand 

leader for The Luxury Collection, “We are 

seeing a new golden age of travel. People 

are dressing up again, and they’re looking for 

elegance and sophistication, which needs a 

grand setting such as this.”  
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